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Brand Valuation Approaches … 

 Discounted cash flow approach 

 Comparison to generic company (using 

excess returns approach)

 Two assumptions: (a) brand is the only 

reason for the difference; (b) there will 

be an impact on its profit margins and 

growth rates (but no impact on its cost 

of equity)
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P/S Ratios … 

 For a stable firm

 P0/S0 = (profit margin X payout ratio) / (ke – g)

 P/S for a high growth firm can also be computed

 Expected growth rate = Retention ratio X profit 

margin X (Sales/BV of equity)

 Value of a brand name = (P/Sb – P/Sg) X Sales

 We gave a try using data of three rice processing 

companies … 

 Can you guess some basmati rice brands 

 … packed and to be cooked rice
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Brand Valuation continues … 
 We took three publicly listed players

 Chaman Lal Sethia Exports (Maharani 

Brand)

 Kohinoor Foods (Kohinoor Brand)

 K R B L (Lal Quila Brand)
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